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7

2,765

969€331 M
(+10%)

€396,545

85%

5

27% -5%
 

 

€40.5 M

44% 99%

82%
waste 

3
Flavors

Fragrances

Feed additives

>700 15,363

€25.8 M

€29 M

* Aggregate economic data. Percentage changes compared to 2021.

SU
S

TA
IN

A
B

IL
IT

Y
 R

E
P

O
R

T
 2

0
2

2

E
N

V
IR

O
N

M
E

N
T

A
B

O
U

T
 T

H
IS

 
R

E
P

O
R

T
G

O
V

E
R

N
A

N
C

E
SO

C
IE

T
Y

A
N

N
E

X
E

S

4

A
B

O
U

T
 

LU
C

TA



SU
S

TA
IN

A
B

IL
IT

Y
 R

E
P

O
R

T
 2

0
2

2

E
N

V
IR

O
N

M
E

N
T

A
B

O
U

T
 T

H
IS

 
R

E
P

O
R

T
G

O
V

E
R

N
A

N
C

E
SO

C
IE

T
Y

A
N

N
E

X
E

S
A

B
O

U
T

 
LU

C
TA

5



I am pleased to present the Lucta Group’s 

as well as the challenges facing the Group and the 

opportunities for improvement and progress.

special mention to my brother and former President 

away more than three years ago. Ernesto was a 

how to maintain and transmit the values of Lucta’s 

generosity towards people and the society we live in. 

images of some paintings and sculptures created by 

inspired by his passion for art and the sense of smell.

designed to guide us in adopting a new vision on 

the use of increasingly scarce natural resources and 

processes. 

Sustainability is a central competitive dimension 

of the ecosystems in which Lucta operates. That 

is why our transformation towards sustainability 

includes effective actions that drive innovation and 

digitalization.

progress and extend a corporate culture of change 

to the planet and to future generations to all 

Group's sites.

double materiality analysis with the aim of identifying 

the sustainability topics most relevant to the Lucta 

Global Compact. The challenge is clear: to be carbon 

of resources.

opportunities with partners and suppliers. Lucta 

provides customers with creative and innovative 

solutions to help them to develop more sustainable 

that are more respectful to the planet and people’s 
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applied to the product. 

An example of this is our use of 

by-products from the agri-food system – and 

incorporated into sensory and functional solutions 

in the sphere of human and animal nutrition. These 

naturally occurring and circular components improve 

animals’ wellbeing and adaptability to challenges (such 

slurry pollution and the impact of animal production 

on global warming emissions.

 By standardizing 

and automating ingredient dosing processes we 

can increase the yield of raw materials. Our new 

fragrance production plant will incorporate the 

latest technologies and precision robotic systems. 

energy production for self-consumption allow us to 

equipment washing systems helps us to minimize 

improve and invest in treating air emissions with 

a combination of scrubbing and activated carbon 

technologies.

our commitments. 

COP15. The  is a basic and strategic 

element of building a to increase 

the resilience of our organization and society in the 

face of the climate emergency and biodiversity loss.

need to be fully involved in improvements in this 

problem to be solved. That is why Lucta strives for 

an 

combination of socio-environmental factors. All of 

 is essential for us to act more 

effectively.

development of 

 

Carlos Ventós 
CEO
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The paradigm 

social inequalities and increasingly limited access 

to resources.

As a company dedicated to the creation of 

animal feed and home care products – we are 

sustainability challenges in the food chain itself 

and in a chemical sector that is in favour of an 

environment free from toxic substances. 

Our purpose is  with 

 that can contribute innovative solutions 

capable of generating 

–  – 

can be summed up as follows:

 

 

  
(Collins Concise English 

Dictionary)

A shared future 

Our approach to reporting

with the GRI reporting standards

commitment 

to the SDGs.

The content of this report is based on our Global Strategic 

Although we have been carrying out transparency 

sustainability.

This sustainability report was prepared on the basis of 

in-depth consultation with experts from across the Lucta 

department involved and the executive management.

The images of paintings and sculptures that illustrate this 

Find out more about this report
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48%

12%

40%

Essence: “Innovation and trust”

our innovative spirit in absolutely 

everything we do.

and with headquarters .

three 

manufacture and sale of  for 

human consumption;  for 

household and personal care products 

 

The solution we offer are used in 

numerous types of consumer products. 

They are highly specialized and 

customized to meet the needs of our 

customers and end customers while 

requirements for the care of the planet.

Note: Aggregate sales.

information 
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Market divisions and segments

Meat

Feed 

32.5%42.9%

24.6%
Note: Aggregate sales by division
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Vision

Purpose

To be the preferred partner, as we 

innovative inspire 
emotions

welfare .

design high-end and holistic 

solutions for

 

 

through sustainable

human talent.

Our values

product segments and 

centered in offering 

solutions and services to 

our customers.

Acting with equity & 

engagements.

Embracing the present 

and future challenges 

with an open mind for 

new business solutions 

Social and environment 

responsibility is at the 

embedded in all of 

our actions.

geared towards solving 

customer needs as 

well as those within 

accuracy and long term 

commitment.

Constantly innovating 

to deliver a unique 

value proposition.

Promoting the shared 

value creation with our agility and a streamlined 

business model to 

grant a sustainable and 
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Strategic objectives

aware of the current challenges of climate 

change and socio-political disruptions and we are 

committed to driving the transformation towards 

a more sustainable world.

innovation and adopting sustainable business 

practices to reduce our carbon footprint and 

promoting the use of more sustainable materials 

and processes.

central axis of 

to integrating sustainability into our DNA 

and ensure 

Commitment to a shared future

shared values and culture.

Long-term strategy focused on 

offering products with high added 

value and differentiation through 

service and quality. Innovation in 

Transformation.

Specialized business 

and channels.

of our decisions. 

meet the current and future needs of our 

company and customers. 

Lucta’s growth is based on a strategy 

aimed at 
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increase in demand for sustainable and 

our commitment to innovation and 

sustainability. 

 

to optimize our operations and increase 

production capacity.

 To ensure continuous improvement 

and alignment with our sustainability 

the future.

 Innovation is a cornerstone of the Group 

as we face the challenges of moving 

committed to continue investing in 

innovation and developing sustainable 

position and meet customer demand.

 

to create products with high added value. 

as Maslina.

 

 

the Lucta Group is aiming for global integration 

on all continents. 

 

value at the local level by creating and producing its 

products in the areas where they are distributed. 

 Our growth and globalization strategy is based on 

proximity and closeness to our customers rather 

 In 2022 we accelerated our partnerships with 

international distributors to strengthen our presence in 

 

 Through dedication to innovation 

that has allowed us to grow and expand in 

 Our activity began with a focus on 

include meat products and segmented 

our fragrances into home care and air 

fresheners.
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 opens the Swine 

for animal feed with its own 
experimental farm.

 
is founded in 

Barcelona

More than 70 years of history

1962 1982 1988 1999 2006 2021

 opens its 

Montornès del Vallès

opens 
a new plant in Bogotá

 moves 
to new premises in 
Parque Industrial 

The Innovation Division is 

5 exclusive laboratories 
located in the Research 

University of Barcelona 
(UAB)

Group

Lucta acquires part of the 
share capital of 

 biotechnology 
company manufacturing 

and distributing bioactive 
natural extracts

inaugurates a new 
plant in Querétaro
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to this expansion strategy we have a 

1

5

3

4
2

7

6

Creating shared value

Product customization and segmentation 

is essential in a highly competitive 

animal feed necessary to create the right 

technologies to manufacture and develop 

unique and depends on the needs of our 

customers and consumers. This entails 

ensuring that we meet the relevant 

legal requirements.

5.  

1.  

3.  Flavor & Fragrance 

Lucta Guangzhou 

2.  

SAS

94

Our subsidiaries

Subsidiaries

Distributors and sales 
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Our value chain

aromatic chemicals to essential oils 

or food extracts.

Based on the principles of 

lean manufacturing and good 

pay special attention to the 

processes that offer maximum 

quality and safety guarantees.

 

The differentiating mainstay of 

Lucta’s activity. This is where 

the different formulas that 

additives and fragrances are 

created. Always attentive to 

Focus on sustainability.

fragrances and additives. This 

stage also includes after-sales and 

as well as support for correct 

Lucta gets closer to the end 

consumer. Attentive to needs 

focused on reducing end-

use impact and resource 

consumption. 
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Niches for 
transformation

Our production sites

2

5
 

2
 

located in Spain and 1 in China.  

Those in Spain are dedicated to Animal 

Science; Food Technology; Ingredients 

 

That of China is dedicated to 

Animal Science.

The facilities that integrate the 

Lucta Group boast multiple 

to move forward in sustainable 

development with special attention 

to food quality and safety.

 

 for 

our fragrances.

since 2020 we have been 

registered as a producer of 

by the 

 (Registre 

d’Operadors del Consell Català 

and feed additives plant in 

Lucta Spain. 

production plants.

60%100%

Feed

83%

56%

69%

22000:2018
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The newly created plants are committed 

to sustainable development and always 

incorporate sustainable criteria so that 

lower impact on our environment. 

In line with our 

investments in the coming years with the 
 

 

2 This plant will provide the Group with strategic raw 

materials and promote the development of solutions with 

intellectual property and in natural specialities.

Creation of new, more sustainable plants

The Granollers plant will incorporate automated 

ingredient dosing processes and the latest technologies 

in air treatment. It will also implement circularity 

equipment. The facility’s design is based on maximum 

and energy.

SU
S

TA
IN

A
B

IL
IT

Y
 R

E
P

O
R

T
 2

0
2

2

E
N

V
IR

O
N

M
E

N
T

A
B

O
U

T
 T

H
IS

 
R

E
P

O
R

T
G

O
V

E
R

N
A

N
C

E
SO

C
IE

T
Y

A
N

N
E

X
E

S

19

A
B

O
U

T
 

LU
C

TA



2

this plant replaces our previous facilities 

located in Mexico City with a surface 
2

development needs.

The plant has much more advanced 

and innovative technologies that offer 

maximum guarantees of food safety: 

As part of the company’s strategy for a 

.

Natural light plays an important role in 

the architecture of these comfortable 

facilities for our team of more than 

120 people. The landscaping of the 

adapted to the climatic conditions and 

tailored to an area of high water stress. 

equipment that allows for greater 

have systems for treatment of water 

and treatment of emissions into the 

atmosphere that encompasses both the 

manufacturing process line itself and the 

This plant plays a decisive role in achieving our :

We have already moved to the new plant in Mexico
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Strategic risks

enabling us to be a more resilient and 

new opportunities for growth and continuous 

improvement.

 

and supply availability. 

 

In an increasingly  and global 

are 

we have seen substantial price increases and restricted access to certain 

our operations in a sustainable way. 

  affecting 

our business may require 

reformulation of some of 

our products. 

  require us to 

adapt to digital transformation 

in our operations and within 

in general.

Climate change is a critical threat that affects both our sustainability and 

policies and the transition to a low-carbon economy) can have an indirect 

impact on our business.Forum’s . 
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Global Sectoral Emerging

 

 

 

 

 

 Sustainability policy

 Innovation for a sustainable product

 

culture and people’s health

 

 

 

 

 

 

 Carbon footprint  

and climate strategy

 0 Accidents programme

 

 Ethics channel

 Corporate Compliance Programme

 

 Investment 

in innovation

 Global presence

 Presence and liaison 

in sectoral bodies

 Ongoing review of 

new legislation

 

 Development and 

training programmes 

for our human team

 Developing a culture 

change in the 

organization
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HIGH

MEDIUM

Our roadmap Potentially material topics

1. Good corporate governance

2. Respect for human rights

Cybersecurity

6. Economic and political 

disruption

Social and environmental 

assessment of suppliers

8. 

9. 

10. Energy

11. 

12. 

Raw materials

Biodiversity & land use

16. Animal wellbeing

18. 

19. 

20. 
inclusion

21. 
retaining talent

22. 

Consumer health and safety

Community relations and 

(social contribution)

Double Materiality Analysis

to listen and respond to our priority 

prioritize the most relevant issues 

vice versa. 

Based on a consultation and 

participation process that yielded 

analysis has helped us to understand 

expectations and prioritize the main 

sustainability topics to be addressed. 

lines of action and identify the topics 

of most interest to share and report 

on to ensure a transparent view of our 

sustainability performance.

1

3

5

220

22

21
23

11 13

15

10

12

Find out more about the 

process and results of the 

double materiality analysis
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Our focus

Relevant aspects  
of sustainability performance

Note: Results of the double materiality exercise for 2022.
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Our stakeholders 

 

 

 

 

 

 

General shareholders meetings

Commissions

Periodic reports

Meetings

E-mail 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Meetings

E-mail 

Ethics mailbox

Satisfaction surveys

Meetings

Supplier portal

E-mail

Ethics mailbox

Committees

E-mail

Training

Social media

Press releases

Meetings

Public administration portals
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Our framework for sustainable 
action and the SDGs

 

cross-cutting goal that allows us to focus on sustainable development. 

for impact and action. 

Four main lines of sustainable action
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4GO 
VER 
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Good corporate governance

of developing our business. In line with 

with all applicable laws and regulations 

several industry associations in different 

we operate.

From the results of the materiality 

analysis exercise to identify the most 

was determined that Product Innovation 

and Responsible Supply Chain 

Management are of high importance and 

the proper management of our business.

Flavor & Fragrance 

100 %

Lucta USA Real 

LLC

100 %

Maslina 

International 

Lucta 

SAS
Com. Ltda.

100 %

 

Sp. z. o. o.

100 %

Lucta Guangzhou 

100 %

Lucta USA 

100 %

Corporate structure
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Advisory Board  

– ASIA

Sustainability 

Committee

The The

  

(on behalf of Desarrollo de 

  

 

CEO

 

(on behalf of Olor de 

 
(on behalf of Desarrollo 

de Investigaciones para la 

 

 

 

 

 

 

 

Members of the 
Management Committee

Members of the Board 
of Directors

 

 

 

 

 

 

The governance structure of our company encompasses two main 

bodies: the Board of Directors and the Management Committee. 

to address strategic issues for the growth and evolution of the 

Lucta Group.

Governance structure

 

 

 

Ethics 

Committee

Advisory Board 

– USA

Digital Trans-

formation and 

Communications 

Committee
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Ethics Committee

functioning and application of the company’s 

business culture in all the activities carried out by 

the Lucta Group.

Digital Transformation 
Committee

managing the application of digital technologies 

and business models.

Sustainability Committee

and develop a sustainability culture and strategy 

planet and the company.

The Group also has 

strategic and investment advice on the 

 

 

Composition of governing bodies

governing body responsible for day-

to-day executive decisions and the 

implementation of corporate policies and 

procedures. This allows for an optimal 

management adapted to the real situation 

distribution of power.

9 13

2 4

7 9Men
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Ethics and 
compliance 

principles and respect for human rights – such as 

because these values are inherent to all people and 

are a guarantee of their stability and wellbeing. 

corporate ethical conduct through a system that 

promotes social dialogue among staff and between 

possible concerns and implement the measures 

required for this purpose. 

approved the  

with autonomous powers of initiative and 

is composed of three permanent members 

is active and constant collaboration from the 

Lucta Group’s Legal Affairs Director. It also has 

rules of procedure governing its functions and 

composition.

 

 

 

 

 

of potential breaches of that system have been 
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We have an  the purpose 

of which is to channel complaints related 

to possible inappropriate or irregular 

conduct and/or conduct that may 

contravene the Code of Ethics. 

It is the responsibility of all members of 

the organization to report any conduct 

that breaches the Code of Ethics. This 

event that conduct contrary to the Code 

is applied. It provides for the opening 

of disciplinary proceedings and the 

application of sanctions in accordance 

Who can use it?

Communication 
channels

Ethics communication channels

www.lucta.combuzon.etico@lucta.com

PostboxFace-to-face meeting with members of 

the Ethics Committee

Internal 

members of the 

organization 

External individuals 

and organizations

Lucta’s 

principles that should guide the behaviour 

of all employees of the organization in 

responsible business. These principles 

include strict compliance with the law; 

upholding good employee relations; 

proper management of relations with 

care for the environment; proper 

accounting and invoicing; prevention of 

compliance with restrictive measures 

(international sanctions) of the EU.

reported two cases to the Ethics 

Committee. Both cases have been duly 

handled and appropriate disciplinary 

corruption have been reported in any 

Lucta Group companies in relation to 

non-compliance with economic and socio-

environmental regulations.
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implement effective control systems to prevent criminal offences from 

implemented a Corporate Compliance 

Programme. The Ethics Committee was 

dedicated to disseminating and implementing 

subsidiary now has its own Ethics Committee 

within the Lucta Group. These committees have 

effectively implement protocols and master 

ethical business culture in all activities carried 

out by the Lucta Group ensuring the effective 

compliance with the Code of Ethics. For their 

delegations must implement the established 

that might affect the system of 

 to the Ethics Committee for review 

Corporate Compliance Programme

The Ethics Committee as a control structure

Control 

structure: Ethics 

Committee

Criminal and 

management

Training

Internal policies 

and rules

Ethics Committee 
Lucta Spain

  

Lucta Colombia

 

Lucta Poland

 

Lucta Mexico

 

Lucta Brazil
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Training in Code of Ethics

disseminate the Code and extend it to all Group 

Training will continue for new recruits and 

be extended to all Group subsidiaries by 2023.

update of the Corporate Compliance system resulted in a more complete and 

Good governance regulations

ensure responsible business conduct towards people and the planet in all societies 

and countries in which we operate.

They analyse all the 

and controls that affect 

the entire Lucta Group.

So that each of its directors is aware 

well as the compliance measures and 

controls they must apply.

preventing and handling harassment situations and a 

planned for 2023.

 

 

 

 

 

 

 

 

 

 

 

 

 
Lucta Group 

76%
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Spain

 Spanish Association of 

Food Aromas and Flavourings. 

Lucta currently holds the 

presidency. 

Association of 

Food Additives and Supplements 

commitment of the 

 

and recently became a member of the United 

Nations Global Compact to ensure maximum 

compliance with regulatory requirements and 

continuous improvement in sustainability and 

social responsibility. 

independent organizations that allow us to be 

assessed and rated on sustainability to ensure 

more responsible supply chains.

associations that allow us to collaborate 

with the most prestigious administrations 

proposals for progress towards a green 

and digital transformation in our areas of 

developments that may affect us so that 

we can prepare and anticipate them as far 

as possible. 

America

American Society of 

Animal Science

Europe

Treatment and Materials

German 

Association for 

Animal Nutrition

International 

 International Fragrance 

Association

International Organisation 

of the Flavor Industry

 

International 

Federation of Essential Oils and 

Aroma Trades

Partnerships with sector organizations 
and ful�lling commitments

Spanish Foundation for the 

Development of Animal Nutrition

Spanish Federation of Food 

National Perfumery and 

Cosmetics Association

Spanish Committee for 

Related Products

 Chemical 

Industry Business Federation 
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Innovation and sustainability, hand-in-hand

driving the transformation of our organization. New technologies 

in our company.

Organizational system of Innovation in Lucta Group

Collaboration and participation in 

international level.

Animal science  

(Spain & China)

Culinary science  

& food  

technology

Ingredients & 

technology

Analytical 

systems

 

intelligence29 M€
 

23
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Innovation of business processes 
based on IT systems and digital 
technologies
 

 

a disciplinary team leads the development and 

value proposition we offer our clients and operational 

business models.

identify transformation levers and invest in digital 

Product innovation

product development processes in human and animal 

Our innovation units are currently focusing on solutions 

that can contribute to people and animals’ adaptation 
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Collaborative and open innovation model

research partners in the areas of food and animal science 

Agri-Food Technology Centre (CTIC-CITA) and the 

.

* In the sphere of animal science: in research into sensory perception in 

aquatic and land species.

2021 2022

1

10

21

 

 

 

 

 

 

 

Future challenges in product 
innovation: 
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In 2022 we moved forward in: 

 

 to promote circularity 

and sustainability.   already 

 

Our efforts are focused on understanding how 

extent technology and ingredients can contribute 

29
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Product safety and quality

all regulations. Internal Quality and Regulatory teams 

actively participate in the development of new products 

support the development of policies that impact our 

products through local and global industry associations 

such as the Specialty Feed Ingredient Association 

and the European Flavor Association (EFFA).

Communication and transparency 
in our product information 
Our products display their quality and safety data on 

Commitment to quality and 
food safety

the latest technologies to provide the highest 

In addition to improving hygiene standards in 

culture by engaging staff at all our manufacturing 

our practices. 

to the highest food safety standards with a 

additives for animal feed. 

 and that they are 

produced according to 
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Responsible 
supply chain 

Our relationship with suppliers is 

of vital importance to develop new 

solutions to provide customers with an 

agile and innovative response in line 

transparency and impartiality in the 

selection and monitoring of suppliers 

accountability.

36 >700 

Our commitment:

 

management and control capacities 

have been previously evaluated and 

approved by our Quality Area. Social 

and environmental aspects are also 

classifying suppliers. 
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Of particular note is our suppliers’ 100% 

compliance with health and safety measures 

and good scores in the management of 

environmental aspects. 

companies in this area to further advance 

measures such as: 

(QHSE) & Sustainability. This plan was extended 

to the rest of the global supplier panel in 2022. 

The Lucta Group is committed to the environment 

suppliers on the basis of its environmental policy 

and ethical principles. An annual assessment 

with the aim of recruiting and developing more 

sustainable companies. The assessment considers 

sustainability criteria such as the environmental 

adherence to relevant sustainability programmes 

sustainable characteristics of their product.

Sustainability in our 
suppliers

Each sustainability criterion is scored based on the 

degree of compliance and an average is obtained 

indicating the sustainability level achieved by 

the supplier company. 
promote and develop environmental and social 

sustainability in our suppliers throughout the 

supply chain.

annual report on emissions associated with the 

environment.
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by companies that support and promote local agriculture 

and ensure that the entire chain meets the ethical and 

environmental requirements Lucta demands of its 

suppliers. 

presence in Madagascar which controls the process 

collaboration with the local population. Vanilla pods 

are highly valuable as the cultivation process from 

purported dealers may engage in money laundering or 

Our partner in Madagascar has programmes that 

guarantee and promote the education of the local 

of deforestation and the conservation of the 

island’s great biodiversity by creating nurseries and 

reforestation practices.

help farmers and to provide schooling for employees’ 

of pesticides through the use of plantations combining 

– be it the manufacturer in the case of 

or producer in the case of natural 

ingredients. This allows us to minimize 

distribution channels and to have 

environmental conditions under which 

quality and their traceability.

Purchase at 
source

ingredients come from responsible 

agriculture: we want to pay special 

environmentally-friendly practices and 

the responsible use of resources.
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In line with the United Nations 2030 Agenda and Europe’s 

and following the implementation in the regulations of the 

on integrating all processes and standardizing ESG 

metrics in all Lucta Group sites. It has been a year of 

analysis that should provide us with solid foundations for 

roadmap with ambitious targets. 

3 priority lines of action 
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Climate 
action

degradation of air quality and human 

and more are all consequences of human 

activity that are currently getting worse.

Knowing the amount of greenhouse gas 

emissions we generate in the company 

is a starting point for our commitment 

to decarbonization and contributing to 

combat climate change.

GHG Protocol. 

Find out more about our 

carbon footprint calculation

Next step

Setting science-based targets for 

reducing emissions in line with the 

Initiative (SBTi) is our next step to combat 

climate change and limit global warming 

to 1.5 °C by 2050.

Net-Zero 

Standard and we are currently in the 

and we are determined to be part of the 

solution and to lead the transition to a 

low-carbon economy.

1.5 °C

systems and optimization of 

production processes

LUCTA186.535 tCO
2
eq

176.789 tCO
2
eq

80 %

20 %

2%

2%

1%

1%

Leased assets <1%

<1%

LUCTA
2%

Others

1%

2%

<1%

<1%

Our baseline: 2021

2022 Emission data ↓

SU
S

TA
IN

A
B

IL
IT

Y
 R

E
P

O
R

T
 2

0
2

2

A
B

O
U

T
 T

H
IS

 
R

E
P

O
R

T
G

O
V

E
R

N
A

N
C

E
SO

C
IE

T
Y

A
N

N
E

X
E

S

46

A
B

O
U

T
 

LU
C

TA
EN

V
IR

O
N

M
EN

T



Circularity 

based on 3 strategic lines:

  

 

 

 Accelerate the transition to more 

sustainable formulations.

 

 

Sourcing of raw 

materials

Manufacturing

Consumption  

of the product
Innovation  

and creation

Distribution and 

marketing

 Integrate sustainability criteria into our 

palette of ingredients.

 Use of by-products as raw materials.

 Expand supplier impact assessment and 

monitoring.

 Improve the traceability of raw 

materials.

 Avoid double logistics: direct supply to 

the different production plants.

 Focus on waste prevention.

 Higher level of waste recovery.

 

 Reduction of water consumption with 

improvements to cleaning systems.

 Expand the assessment 

and monitoring of the 

impact of storage and 

transport providers.

 Accelerate the 

decarbonization of our 

logistics.

 Boost the 

decarbonization of our 

 Analyse the life cycle of 

our products. 

 Improve the organoleptic 

characteristics of plant-

based foods.

 Promote animal and 

human health and 

wellbeing.

 Reduce water and energy 

consumption in the use of 
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Emulsions or 
vegetable water

Use of bioactive natural extracts from olive by-products  

Actions to achieve circularity

Reinforcing the physiological condition of  

animals by supporting their gut health is 

vital to achieving optimal animal welfare. 

Bioactives present in by-products from 

the olive industry provide an interesting 

tool to improve animals’ resistance to the 

present and future challenges that can 

generate stressful situations in animals.

are exposed to multiple challenges 

of adapting to these situations involves 

an immune response that produces 

become chronic.

Olives and olive oil are an essential 

part of the Mediterranean diet and are 

health and wellbeing – especially as a 

 
and antioxidant

 Olive pomace

 
water  

Olive pits

Olive leaves

source of monounsaturated fatty acids – 

and the presence of other minor bioactive 

tumour properties. 

products are mainly used as biofuels. 

But in a circular economy in the olive 

(pulp and pits) and the emulsions and 

wastewater generated in processing 

exploit these bioactive-rich olive extracts. 

solutions that contribute to animal welfare 

by adapting to each species; we are also 

relocating a by-product within the value 

chain. This reduces the impact of the 

waste generated in olive oil production 

and allows us to collaborate with the local 

olive production sector.
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Fragrance microcapsules are a basic ingredient 

for detergents and fabric softeners. They have a 

wall that controls the release of perfume during 

garment use for long-lasting freshness.

Lucta has developed a new technology for the 

composition of melamine formaldehyde-free 

walls. It involves 

microplastics present in laundry care products.

developing a palette of components that 

will allow us to manufacture renewable 

and upcycled fragrances. 

     

  

Olfactory notes already made available 

today from renewable raw materials and/

or upcycling:

Palette of sustainable raw materialsFree from microplastics - LuctaCaps Pure®

The new softener capsules are composed of biodegradable 

are generated during the decomposition of the product.
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Consumers are increasingly concerned about maintaining 

a healthier diet and the impacts of intensive agricultural 

these types of diets year after year.

 

customers’ requests for plant-based proteins as consumer 

demand increases. 

we design innovative compositions to ensure that 

alternatives to animal-based proteins are as delicious as 

traditional ones.

* According to Lantern’s 

Solutions for alternative 
plant-based proteins 

SU
S

TA
IN

A
B

IL
IT

Y
 R

E
P

O
R

T
 2

0
2

2

A
B

O
U

T
 T

H
IS

 
R

E
P

O
R

T
G

O
V

E
R

N
A

N
C

E
SO

C
IE

T
Y

A
N

N
E

X
E

S

50

A
B

O
U

T
 

LU
C

TA
EN

V
IR

O
N

M
EN

T



  

guaranteeing a better preservation of ingredients 

food waste.

  

These are used to stabilize the physiological condition 

of animals. Bioactive compounds have the ability to 

counteract oxidative stress at the cellular level and 

extend the shelf-life of meat products.

Extending product shelf life

The main aim of Lucta’s technological additives 

is to improve the preservation of ingredients and 

foodstuffs. 

more aligned with the intelligent use of resources. 

is a new 

 placed 

made from any material. The system aims for circularity 

and participates in the design of the collective model of 

customers the best 

the incorporation of recycled materials or through 

design criteria that optimize capacity and transport.

matter and nutrients that can be used to improve 

soil fertility.

The sludge generated during our treatment processes is 

sludge is analysed externally to ensure that its composition 

is free of any unwanted components; it is dewatered and 

applied at Lucta’s own facilities that have landscaped areas.

Use of sewage sludge as fertilizer 
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Operational eco-e�ciency

 This 

minimizing waste and maximizing 

reuse and recycling. It is applied in 

and energy consumption to water 

management and biodiversity. 

Air pollution is an issue that affects both the 

production activity generates volatile organic 

compounds (VOCs) and particles. That is 

why we carry out continuous monitoring of 

to ensure that our emissions comply with all 

standards and regulations related to air quality. 

Fluctuations in emissions from one year to 

the next are due to the variability of scent and 

fragrance types produced during sampling.

Air quality

Atmospheric pollutants

Annual emissions 

Notes: No measurements are available for the production 
plants of Lucta Colombia and Lucta USA. No VOC 
measurements are available for the Lucta Mexico 
production plant.

2021 2022
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Odors generation

Odor emission at Lucta 
Montornès del Vallès

and we are well aware that we emit a number of 

substances that can cause odor nuisance. The 

impact of these odors on the environment is 

complex as it depends on physical and chemical 

receptors of such odours.

odors. An Odor Mitigation Plan has been put in 

main lines of action:

 

 

 
 
 

 

Light pollution

Inappropriate design or use of outdoor lighting can 

Light pollution has harmful effects on fauna and 

affecting their behaviour and ability to reproduce. It 

are guided by the stars and the moon during their 

negative impact on the food chain.

Lucta's facilities in Montornès del Vallès have more 

improvement with LED technology and adaptation to 

avoid light pollution. 

different emission scenarios and to evaluate the 

as to focus efforts on the most relevant odour 

emission sources.  

Notes: The unit of measurement of 
odour emission is 10 ouE/h. Periodic 
odour studies based on UNE-EN 

according to the most representative 
scenario for each study.

2012

2019

2022
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Energy

Energy

2022

Total consumption

Energy 
intensity*

570 kWh/t  
of product

–1% compared to 2021

+5% compared to 2021

Natural gas

9,718 MWh

Electricity

11,306 MWh

+5% compared to 2021

Other

2,136 MWh

+2% compared to 2021

* Energy intensity of production.

Consumption by country

LUCTA USA

LUCTA CHINA

LUCTA COLOMBIA

LUCTA MEXICO

LUCTA SPAIN

9%

12%

16%

23,160 MWh
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2022

2022

2021

2021

 

Find out more about our energy consumption

consumption is partly due to the new 

has a surface area 5 times larger than the 

old facility.

Consumption by energy type

LUCTA USA

LUCTA CHINA

LUCTA COLOMBIA

LUCTA MEXICO

LUCTA SPAIN

2022

2021
49% 

42% 

9% 
Other

of these energies tends to be irregular 

since in many cases we have deposits 

that store these fuels and they are 

occasional purchases.

SU
S

TA
IN

A
B

IL
IT

Y
 R

E
P

O
R

T
 2

0
2

2

A
B

O
U

T
 T

H
IS

 
R

E
P

O
R

T
G

O
V

E
R

N
A

N
C

E
SO

C
IE

T
Y

A
N

N
E

X
E

S

55

A
B

O
U

T
 

LU
C

TA
EN

V
IR

O
N

M
EN

T



Waste management

Waste 
management

2022

Total waste generated

Intensity*

HazardousNon-hazardous

3,081 t

1,195 t1,886 t

71 kg/t  
of product

The year-on-year changes do not include non-hazardous waste at Lucta 

11%

18%

18%

82%

LUCTA USA

LUCTA CHINA

LUCTA COLOMBIA

LUCTA MEXICO

LUCTA SPAIN

RECOVERY

ELIMINATION
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Our priorities  
in waste

 More preventive action on waste 

generation.

 Adapt and improve waste segregation 

 Continuously train and raise awareness of 

waste issues among our staff.

 Promote the circularity of resources. 

 

recovery opportunities.

we recover 82% of the waste we generate. The main waste 

generated by the wastewater treatment plant.

improvements in most of the indicators related to waste 

reduce the amount 

result of improved segregation at our plants.

Our challenge is to establish strategic alliances with 

and recovery of waste.

Other minority  
waste

Contaminated 
absorbents

Production 
waste: 

cleaning 

Mixed

Paper and 
cardboard

Wood waste

Production waste: 
organic chemical 

processes

Empty hazardous 
packaging

 
sludges

Metal

Find out more about our 

waste generation

12%

6%

6%

20%

20%
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Water and e�uents

16%

11%

LUCTA USA

LUCTA CHINA

LUCTA COLOMBIA

LUCTA MEXICO

LUCTA SPAIN

* Intensity relative to production.

Water and  

2022

Total consumption

Intensity*

104,005 m3

+13% compared to 2021

2.56 m3/t

incorporating more facilities in the 2022 report.

Find out more about our 

water management
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Our main water consumption is 

equipment.

Some of the measures implemented during 2022:

  in the cleaning of 

programming of cleaning-in-place (CIP) washing cycles.

 
.

In a context of climate 

emergency and water 

concerned about water 

consumption in the plants 

located in 

 and 

which are situated in areas of 
1

1 2

2

 

 

 

UAB 
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MEDIUM-HIGH

HIGH

EXTREME

CONSUMPTION ZONES

NO DATA AVAILABLE
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Social action

would not be where we are today – nor would our future 

be so exciting. 

sustainability and long-term business success. By fostering 

that enables our employees to develop their full human 

and professional potential.

we can offer increasingly specialized and higher quality 

services to our clients.

occupational accidents and illnesses.

Social dimension

TransparencyInnovation
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Our team, our future

Employees by country

Committed to employment

Find out more about 

our team

350 187 130165

USA

128 5 4

85% 98%

43 years
 

10 years

22

969
319

650

Data from 2022
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Inclusive and quality employment

By fostering the development of 

everyone in our company and maintaining 

the highest ethical standards in our 

to business success and to the personal 

and professional growth of our people.

of richness and a multiplier of ideas. That 

Equal 
opportunities 
and non-
discrimination

prevention and sanctioning of all forms of 

a zero tolerance policy for any behaviour 

that violates people’s dignity and have 

situations. 

on the Rights of People with Disabilities 

with disabilities and collaborate with 

employment integration organizations. 

social and labour inclusion of people with 
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54% 

women in our research 

and innovation team

27% 

women on the Board 

of Directors and the 

Management Committee

to establishing policies that 

promote equal treatment and 

any discrimination whatsoever. 

targets in 2021.

Ensure a non-discriminatory pay 

policy for all our staff.

Raise awareness and train our 

personnel managers to avoid 

and training.

conciliation for our staff.

Use inclusive language in all 

our internal and external 

communications.

of sexism according to the 

biological characteristics of all 
Establish neutral systems for 

promotion and access to training 

throughout the company.

promoting measures to achieve real 

equality within the organization 

and to establish equality as a 

fundamental strategic principle.
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Fair pay and employment bene�ts

Lucta’s remuneration system is geared 

towards fair and equitable pay for its staff 

based on their level of responsibility and 

performance. It also adapts to the labour 

Lucta operates with the aim of maintaining 

competitive and attractive positions for 

our employees. 

  

A medical team is available for 

consultations and emergencies during 

.

  

.

  

studies to all our employees.

  

help with the education of children up to 

.

  

children with disabilities.

 
 

Flexible remuneration may include 

these services.

  

for our team.

  

loyalty and commitment with Christmas 

of service.

Find out more about our 

maintaining a balance between the personal and 

professional spheres for people’s full development.

This commitment to the quality of life of each person 

each of the Group’s companies. 
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* Percentage difference between the average salary of men and the average 

 

+9%

–9%

+9%

+5%

–59%

MEN

11

333

equality and raising awareness 

analysis and assess situations 

that may be inconsistent.

is explained by the particular 

in this group. These female 

employees are mainly located 

higher salaries. The employees 

in question also occupy 

positions with a greater level of 

responsibility according to the 

Gender pay parity

Organization (ILO).

21%

20%

19%
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People development

People are our core value and it is part 

of our strategy to offer programmes 

and initiatives that enable our team 

to continue to grow as people and 

professionals.

From targets to action 

training and on the health and safety of all Lucta 

to promote lifelong learning and to foster 

development and training adapted to the needs 
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We promote training

Our training programmes

Corporate Culture

sustainability.

Soft Skills

we focus on constantly improving the 

training and development of our teams. 

That is why we have continued the 

in 2021 – and this year we have invested 

even more in training our managers.

and have initiated training for a new 

class of 10 team leaders. Our primary 

as well as the acquisition of tools for 

leaders and teams focused on creating 

Specialist Training

This training is considered essential for the 

correct performance of the procedures inherent 

the aim of allowing them to acquire a higher level 

building a strong and effective 

leadership culture in our 

that our training programme 

is an important step towards 

achieving this goal.

which favours the development 

of our management team so they 

can continue to improve the tools 

lead their teams and face the 

will allow us to continue to grow 

and improve as an organization. 
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Training at Lucta

to all management and middle management across the 

Group. 

to foster greater awareness and sustainable action.

Lucta has a Creative School which consists of a long-

running internal training programme that aims to develop 

young talent within the company. It prepares participants 

programme combines theoretical and practical training 

since it appeals to young professionals in search of an 

During 2023 we plan to implement a global training 

management module that will allow us to simplify 

systematization needs.

15,363

+13% compared to 2021

16

4,099 

Find out more about 

our training
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Collaborations

collaboration agreements with 

institutions such as IQS and ESADE 

to offer scholarships and internship 

opportunities to students in different 

collaboration agreements with 

universities according to the needs of the 

for students and young professionals 

to carry out internships with us in 

order to train and develop their talent. 

if there is a suitable vacancy for their 

and development of young talent and 

enrich our team with new ideas and 

perspectives.

been planting native trees during 

2022 we began the process of 

planting and ecological recovery 

Awareness-
raising 
programmes

raise awareness and involve everyone 

quality and environmental performance 

and improvement.

That is why we are 

 that involves the 

whole team as part of the driving force 

for change to contribute to a much better 

shared future.
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Health, safety and wellbeing

structure and health and safety 

management system in place 

in each of the countries where 

environmentally friendly raw 

materials and conduct safety 

drills. That is how we provide 

and maintain safe and healthy 

the facility design phase with a special focus 

on process change management and new 

acquisitions.

 Health and safety training and awareness-

 Promoting the wellbeing of the 

training programmes

 

Integrated management

2. Days of rest due to temporary incapacity due to an occupational accident or illness.

Health and safety indicators

2

1

2021 2022

31

0

0

3.52

51

23
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Find out more about 

health and safety

programme with the aim of enhancing the health and safety of our 

staff. The programme focuses on: 

 

 

 

 

 

 

The data show an upward trend in the company’s 

accident rate over the last three years. The 

the beginning of 2022 affected the accident rate 

in our plants.

procedures based on continuous improvement 

(mainly in production areas) made it necessary to 

periods generated by such changes.

Aware of the circumstances and the importance 

programmes were initiated in mid-2022 that will 

continue to be developed in the coming years to 

address this issue.

zero exposure to hazardous chemicals. The 

continuous improvement of the ergonomic 

in the manufacturing operations themselves 

– along with the improvement of air quality 

and mitigation of the environmental odours 

generated can be regarded as relevant 

lines of action.

2021 2022

2

1

0

0

1

12

3

10
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Health and wellness programmes

and create an environment that allows 

different initiatives to promote a culture 

nutrition programmes and awareness-

and physical health.

To safeguard and strengthen the 

implemented various programmes in 

some of our centres that promote a 

culture of health and a healthy lifestyle. 

These will be extended and expanded in 

the coming years.

 Biomechanics programme. 

Focused on physical activity and 

administrative staff.

 Physiotherapy programme. Activities 

symptoms; leisure spaces to 

 Recreational activities and 

 

 

at Lucta Colombia in 2022. The event 

features training sessions and recreational 

activities that aim to promote healthy 

environmental awareness in the proper 
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in particular for our 

young people

 

focusing on research 

Contributions

€396,545 

1.54% 

Social action by area in 2022

Following the health emergency 

caused by the COVID pandemic in 

actions to offer maximum support to 

are aware that our impact on solving 

planet a better world through young 

and cultivating their creativity through 

and more cross-cutting. 

8%

28%

2020 €593 K

2021 €359 K

2022 €397 K

CULTURE

TERRITORIAL

TRAINING

RESEARCH

EMERGENCIES

Social action 

lines of action with the intention of 

sowing a seed in different areas that will 

contribute to a better world.

Financial support is offered to various organizations that carry 

the aim of:

 

of sensory art

 

supporting the 

local community
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Action to train and develop people

whose purpose is to provide scholarships 

for university and vocational training 

programmes for young people. Promoting 

accompanying them in their training 

of local people and organizations. In 

for young people who are committed and 

economic vulnerability. 

to teach 

computer science and technology in 

new generation of young people who are 

better prepared for the digital future. 

programmes and activities to improve 

young people’s employability and support 

teachers to revolutionize education.

contribute to the development of new 

the planet’s resilience and adaptation to 

climate change.

and strengthen families. It also promotes 

the protection of all their members and 

especially the most vulnerable – the 

training activities for families and 

as well as with research and family 

awareness in society about their problems.

 

from various vocational training and 

university specialities.
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Action for culture

Barcelona by the perfumer and former 

mission of using art to teach people how 

to develop their sense of smell.

environment and development. 

from a very early age in a wide variety 

offer focuses on the development of our 

schools and institutes to  promote this 

through the formulation of aromas and 

fragrances; or natural sciences through 

physical and neurological explanations 

of the sense of smell. In the sphere of 

creative processes based on olfactory 

and written texts the foundation 

demonstrates how our imagination can 

stimulated by smells and fragrances 

and emotions. 

values transmitted by the foundation 

and collaborates in the dissemination 
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Territorial 
action

Our territorial action involves helping 

to ensure the sustainability of smaller 

chess competitions in local schools and 

underprivileged schools and collaborate 

municipalities where our branches are 

our awareness and involvement are 

very important to sustaining these 

communities closest to us. 

Students at a school in Guangzhou. 

Children’s chess tournament in Montornès del Vallès.

exclusively for people with osteoarthritis. 

against osteoarthritis

to people suffering from this pathology so 

pain and improve their quality of life.

Osteoarthritis is an under-recognized 

disease that affects more than 500 million 

people worldwide. In a society where the 

life expectancy of the population is getting 

transfer of results from basic to clinical 

research. The integration of these two 

areas helps shorten the approval time for 

against cancer.

entitled 

exome sequencing to identify gene mutations 

and genomic instability in the germline 

DNA of blood cells that are related to the 

Foundation against female cancer.

Action for health
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Report structure

(1 January – 31 December) contains 

detailed information on the sustainability 

environmental and social performance. 

The report has been prepared in 

accordance with the 2021 revised 

Universal Standards of the Global 

the global standards for sustainability 

understand and communicate their 

impacts related to business performance 

sustainability reporting.

1-Fundamentals 2021 indicator of the 

Principle of 
comparability
Set out in GRI 1: Foundation 

2021 as 

consistently to enable an 

analysis of changes in the 

organization’s impacts over time 

and an analysis of these impacts 

relative to those of other 

 

information on a regular 

in time for information users to 

Principle of  
relevance
Set out in GRI 1: Foundation 

2021 as 

organization shall report 

information in an unbiased 

way and provide a fair 

representation of the 

organization’s negative 

shall present information in 

a way that is accessible and 

Principle of  
reliability
Set out in GRI 1: Foundation 

2021 as 

organization shall report 

information that is correct 

to allow an assessment 

of  the organization’s 

organization shall provide 

enable an assessment of the 

organization’s impacts during 

and analyze information 

in such a way that the 

information can be examined 

Principle of 
materiality
Set out in GRI 1: Foundation 

2021 as – 

information about its impacts in 

the wider context of sustainable 

information is cited in this GRI content 

index using the GRI-referenced 

claim option.
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Scope of information 

The information included in this report refers 

to all activities carried out by the Lucta Group 

both in the parent company and in its subsidiaries 

Double materiality analysis

materiality analysis based on the GRI reporting 

standard and integrating the concept of double 

environment on the company and the company’s 

company’s commitment to creating a shared 

the willingness of suppliers to participate in 

the process.

The Lucta Group’s material topics are derived 

social responsibility and governance.

Materiality is the result of identifying the 

and assessing the needs and expectations of the 

not only in the Sustainability Report but also in 

Lucta’s sustainable development management.

Phases of double materiality 
analysis

company’s operations and be affected by those 

impartiality and protection through the 

different communication channels established.

 

 

 

Barcelona

 

 

 

3 Industrial Ave. 

 

Ctra. Estatal 100 El Colorado-

 

 

 

 

Av. Juvenal Arantes 2500 - Galpão 10 

 

 

 

3 Industrial Ave. 
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resources invested. 

establishment of good business relations.

communications.

were carried out to identify topics that are 

potentially relevant to the Group. 

Considering the impacts of potentially relevant 

Prioritization was carried out in consultation 

from participatory sessions with Lucta’s senior 

 

 

 

 Emissions and climate change (GRI 305)

 

 

 

 

 Product innovation and design (NO GRI)
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Annex I:
GRI content index

basic Global Reporting Initiative (GRI) content according to the GRI standards for the 

 

SDG

 

Contact point: info@lucta.com

 

differences in the data reported in the Non-Financial Information Statement (NFIS) 2022 and the Sustainability Report of 
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SDG

 

Embedding is based on the principle of integrating commitments at all levels and in all activities of the Lucta Group.

 

No complaints were registered through the Ethics Mailbox in 2022. Complaints and suggestions received from staff via ethical 

mailbox or from employee representatives (trade union associations) are handled by the Human Resources Department.

 

25 

an impact on the strategy or the business).

100% of Lucta Spain’s employees are covered by the collective bargaining agreement for the chemical sector. In the rest of the 
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SDG

23

21

Material topic Boundaries1 Involvement2

Procurement practices organization

Direct and potential

organization.

2. Indicates the organization’s involvement in the impact: direct (the organization has directly caused the impact) or indirect 

12

Material topic Boundaries1 Involvement2

NO GRI: Product and 

service development organization

Direct and potential

2. Indicates the organization’s involvement in the impact: direct (the organization has directly caused the impact) or indirect 
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SDG

53

Material topic Boundaries1 Involvement2

GRI 305: Emissions

organization

Direct and potential

2. Indicates the organization’s involvement in the impact: direct (the organization has directly caused the impact) or indirect 
13

Material topic Boundaries1 Involvement2

GRI 2-22: Air quality

organization

Direct and potential

2. Indicates the organization’s involvement in the impact: direct (the organization has directly caused the impact) or indirect 

13
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SDG

52

Material topic Boundaries1 Involvement2

Environmental Assessment

organization

Direct and potential

organization.

2. Indicates the organization’s involvement in the impact: direct (the organization has directly caused the impact) or indirect 

12

13
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SDG

Material topic Boundaries1 Involvement2

organization

Direct and potential 

organization.

2. Indicates the organization’s involvement in the impact: direct (the organization has directly caused the impact) or indirect 

Material topic Boundaries1 Involvement2

health and safety organization

Direct and potential 

organization.

2. Indicates the organization’s involvement in the impact: direct (the organization has directly caused the impact) or indirect 
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SDG

 

 

Material topic Boundaries1 Involvement2

and safety 

and Labelling

organization

Direct and potential 

organization.

2. Indicates the organization’s involvement in the impact: direct (the organization has directly caused the impact) or indirect 

12
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SDG

416-2 Incidents of non-compliance concerning 

the health and safety impacts of products and 

services

used in the process.

 

3

417-2 Incidents of non-compliance concerning 

product and service information and labeling 
There were no incidents of regulatory non-compliance related to product information and labelling in 2022. 12

404-1 Average hours of training per year per 

employee

* Principles of the UN Global Compact:

Principle 1: Businesses should support and respect the protection of internationally proclaimed human rights.

Principle 3: Businesses should uphold the freedom of association and the effective recognition of the right to collective bargaining.

Principle 5: Businesses should support the effective abolition of child labour.
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Annex II:
Environmental indicators 

)

2022 2021

Electricity

Natural gas

Diesel

LPG

Petrol

Propane gas 0

t

2022 2021

Electricity 250

Natural gas

Other 53

Energy

)

TOTAL

2022 2021 2022 2021 2022 2021 2022 2021

Lucta 

Spain

Lucta 

USA
0

Lucta 

Colombia
0 0

Lucta 

China
0 0

Lucta 

Mexico
0 0
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tCO
2

)

2022 2021

Fuel 2.355

251

Manure and slurry management

Category 1 – Supply chain

Category 2 – Capital goods

Category 3 – Life cycle of fuels and energy used

Category 5 – Management of waste generated

1.215

321

Category 10 – Processing of sold products

Category 12 – End-of-life of sold products

Category 15 – Investments 33

2

)

2022 2021

Lucta Spain

Lucta USA

Lucta Colombia

Lucta China

Lucta Mexico

)

2022 %

99,673 96%

4,332 4%

100%

Water Emissions

Note: Lucta China in 2021 does not include the Flavourings plant.
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t)

2022 2021

512

Paper and cardboard 223

Non-hazardous waste

Cleaning wastes from organic chemical processes 203

Absorbents and contaminated material 130 123

Metals

Other minority waste

Waste

Note: Emissions from fuels and electricity (scopes 1 and 2) for Lucta Brazil and Lucta Poland are included in scope 3. 

tCO
2

)

 2022 2021

TOTAL TOTAL 

Lucta 

Spain

Lucta 

USA
320

Lucta 

Colombia

Lucta 

China
215

Lucta 

Mexico

Lucta 

Brazil
21 - 153 - 135

Lucta 

Poland
13 - 13 -

SU
S

TA
IN

A
B

IL
IT

Y
 R

E
P

O
R

T
 2

0
2

2

E
N

V
IR

O
N

M
E

N
T

A
B

O
U

T
 T

H
IS

 
R

E
P

O
R

T
G

O
V

E
R

N
A

N
C

E
SO

C
IE

T
Y

93

A
B

O
U

T
 

LU
C

TA
A

N
N

EX
ES



Notes:In Lucta China no non-hazardous waste was reported in 2021 as it was not logged until 2022.

t)

2022  2021

HAZARDOUS TOTAL HAZARDOUS TOTAL

Lucta 

Spain

Lucta 

USA

Lucta 

Colombia
223

Lucta 

China
333  -

Lucta 

Mexico
23 101

t)

Composting 552

Incineration

Recycling 50%

Fuel for energy production

100%
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Annex III:
Social indicators

2022 2021

Lucta Spain 350

Lucta USA (Flavor & Fragrance Specialties Inc.)

Lucta USA 0 3

Lucta Colombia

Lucta China 133

Lucta Mexico 130 130

Lucta Poland 5 5

Lucta Brazil

969 961

Sta�

Note: Staff as of 31 December 2022.

Note: Staff as of 31 December 2022.

2022 2021

>50 years 255

969 100% 961 100%

2022 2021

TOTAL TOTAL

Directors 11 52 50 5.20%

Perfumers 10 1.03% 3 0.31%

Aromists 13 11 13 1.35% 13 1.35%

Sales staff 11.03%

Laboratory 

and innovation 

technicians

11.25% 105

Mid-

dle management
5.10%

Operators 333 5 0.52% 330 335

Adminis-

trative staff
10.01%

969 100% 961 100%

Notes: 
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RemunerationRecruitment

2022 2021

TOTAL TOTAL

Fixed-term  

contracts
555

Temporary  

contracts
103 135

969 100% 961 100.00%

Note: Staff as of 31 December 2022.

Note: Staff as of 31 December 2022.

2022 2021

>50 years

Directors 11

Sales - creative

Middle management

Technicians – 

Administrative staff
5%

Operators 333
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Accident rate

2022 2021

Lucta Spain 0 2 10

Lucta USA 0 2 0 3

Lucta Colombia 1 0

Lucta China 0 1 0 0

Lucta Mexico 0 0 0 1

1 2 21

2022 2021

Lucta Spain 0

Lucta USA 0 0

Lucta Colombia 0

Lucta China 0 0 0

Lucta Mexico 0 0 0

2022 2021

Lucta Spain 10

Lucta USA 0 2 0 0

Lucta Colombia 0 3 0 3

Lucta China 0 2 0 1

Lucta Mexico 0 2 0 1

9 10

2022 2021

Lucta Spain 0.00

Lucta USA 0.00 0.03 0.00

Lucta Colombia 0.03 0.00

Lucta China 0.00 0.01 0.00 0.00

Lucta Mexico 0.00 0.00 0.00 0.01

0.00

5

3
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2022 2021

Lucta Spain 0.00

Lucta USA 0.00 10.53 0.00

Lucta Colombia 32.53 0.00

Lucta China 0.00 0.00 0.00

Lucta Mexico 0.00 0.00 0.00

Training

2022 2021

Directors

Perfumers

Aromists

Sales staff

Laboratory and innovation technicians

Middle management

Operators

Administrative staff
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Annex IV:
Economic indicators

2022 2021

Lucta Spain

Lucta Mexico

Lucta Colombia

Lucta Brazil

Lucta China

Lucta Poland

subsidiaries)

2022 2021

Lucta Spain

Lucta Mexico

Lucta Colombia

Lucta Brazil

Lucta China

Lucta Poland

subsidiaries)

Pro�ts Taxes
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Credits of the artistic works of Ernesto Ventós

 

NASEVO

 

Private Collection 

 
NASEVO

 

Private Collection 

 
NASEVO

 

Private Collection 

 
NASEVO

 

NASEVO Collection 

 
NASEVO

 

NASEVO Collection 

 
NASEVO

 

NASEVO Collection 

 
NASEVO

 

NASEVO Collection 
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More information

For more details of the Lucta Group’s 

activities or the information set out in this 

sustainability report:

Contact us

WE SUPPORT

This is our Communication on 
Progress in implementing the Ten 
Principles of the United Nations 
Global Compact and supporting 
broader UN goals.

We welcome feedback on its contents.

SU
S

TA
IN

A
B

IL
IT

Y
 R

E
P

O
R

T
 2

0
2

2

E
N

V
IR

O
N

M
E

N
T

A
B

O
U

T
 T

H
IS

 
R

E
P

O
R

T
G

O
V

E
R

N
A

N
C

E
SO

C
IE

T
Y

101

A
B

O
U

T
 

LU
C

TA
A

N
N

EX
ES



SUSTAINABILITY 
REPORT 

2022


